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SOUTH AFRICA  
TRADING ENVIRONMENT  

Difficult trading environment.  

GDP growth remained subdued throughout 2018/2019 Â South African economy contracted by 

3.2% in Q1 of calendar 2019, the biggest quarterly fall since Q1 2009.  

Higher fuel and energy prices and volatile Rand. 

Unemployment  increased in Q2 of calendar 2019 to 29.0%, a 15-year high.  

Consumer spending remains constrained.  

Consumer confidence improved marginally in Q2 of calendar 2019, but remains lower than 12 

months ago.  

Business confidence at lowest level in two years.  

Loadshedding in November/December 2018 and February/March 2019 impacted negatively on 

trading.  
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UNITED KINGDOM  
TRADING ENVIRONMENT 

Consumer confidence  has been negative since announcement of Brexit in 2016. 

Extremely tough retail environment.  

March 2019 Brexit deadline postponed to end October 2019, uncertainty continues . 

High street under pressure as growth in sales mainly contributed by online; textile, clothing 

and footwear online sales grew 16.8% year -on-year for June 2019 . 

Continuing decline in retail footfall . 

Nearly 1 000 stores affected by 27 retail failures for calendar 2019 to July, many more 

impacted by rising number of CVAs. 

UK GDP contracted  by 0.2% in Q2 of calendar 2019 after 0.5% growth previous quarter and the 

lowest since last quarter 2012.  

UK unemployment rate lowest since Q4 of calendar 1974.  
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